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Key success factors
of the festival
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he Meribel
Ad Festival
In figures




An exceptionnal

growth
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Année Festivaliers
2001 338
2001 Il 2005 2002 369
2002 I 2006 2003 481
2004 583
2003 Il 2007 005 590
Il 2004 Il 2008 2006 845
2007 950
2008 1075




The Cristal-Lab
In 2007
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The 2008
edition

The Festival
at the heart of
the evolution

of the

business



New features in 2009
Competitions
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New features in 2009

Competitions
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The Presidents of

the juries
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Program of the
Award ceremonies
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Development of the
Cristal-Lab
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Prestigious keynote
speakers...
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Prestigious keynote
speakers...
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Celebrating young

talents...
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A place and time
for meetings
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An exceptionnal quality
of networking
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A better communication
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Save the dates!
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Partners




